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In the article the folklore process in Azerbaijan languaged virtual space has been drawn into
the research work. Change of performance and rendition sphere (transition from the communicati-
on “face to face” to the virtual communication) have been reason for the formation in its embodi-
ment meanings (digitization in the form of word, drawing, photo, graphic sign etc.), in the transmis-
sion and spreading methods (e-mail, SMS, social network, etc.), as well as the creating innovations
in speech, text and audiences, and in general the transition from the traditional folk to the virtual
folklore. And it has also raised a number of questions and problems in front of the science that stu-
dies folklore, now the most important investigations have been carrying out in some prestigious sci-
entific centers of the world.

In the article all these problems have been looked through in the Azerbaijan languaged virtu-
al space on the foundation of the folklore activity, as the concrete example the explanations on the
base of the Albert Einstein s image have been given. It has been noted that Albert Einstein has been
formed as the folklore image in the Azerbaijan languaged virtual space. The emotional-psychologi-
cal meanings taking part in the formation of this image have been also looked through in the artic-
le. Here it has been revealed that folklore processes in the Azerbaijani language virtual sphere are
completely differed from the previous periods according to the form, content and function. It means
under the influence of the contemporary philosophical-ideological concepts, trends and tendencies
in the open information sphere the new proverbs and sayings, the ironic and quizzical models of the
traditional folkloric heroes have been appeared in the virtual Azerbaijani folklore sphere.

Keywords: virtual folklore, “‘face to face” communication, the Azerbaijan languaged virtual
space, globalizing, folklore and technology, newslore, netlore

The discovery of Internet and its fast
spreading which is the greatest phenomenon in
the modern era has been a reason of the rise of
communication capabilities to the completely
different level compared to previous periods
and fundamental changes in all spheres of the
society. In such situation a number of new qua-
lities have appeared in the nature of the folk
culture which are closely connected with the
sociability, the specific forms of the expression
of folklore have formed within the technologi-
cal sphere, in general, the new meanings and
roles of folklore have occurred for the modern
society.

Noting about the high speed of the globa-
lizing due to the global information system
Violetta Krawczyk-Wasiliewska writes in the
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article “e-Folklore in the Age of Globalization”
so: “Ongoing globalization has, however, inc-
reased enormously in the last decade or so,
thanks to the popularity of the Internet as a glo-
bal information system. Modern electronic
technology has created a new style of commu-
nication between people far and near. They use
mobile phones and the internet not only for in-
formation purposes, but also for entertainment
and online contacts as well as exchanges of per-
sonal views and opinions” (Wasiliewska, 2006,
248)

In such situation the functional essence of
folklore creating the communication (folklore
as the system of the common cultural signs gat-
hering people together) and appearing in com-
munication (folklore as the fact appearing du-
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ring the communication of two or more people
face to face or during the virtual communicati-
on) attains the new content. It doesn’t show it-
self only as the tale about the past, it already
presents itself as the knowing the daily life, the
collective reaction introducing the fast, laconic
and perfect model of the events and incidents.
But it stipulates the entrance of the new con-
ceptions and terms to the academic scientific
circulation: netlore, newslore, web folklore, di-
gital folklore, internet folklore.

The influence of the technological inno-
vations to the daily life has already begun to
change the life regime of the people. The peop-
le have begun to pass from face to face commu-
nication to the online communication. Entering
the social life the virtual sphere or the web en-
vironment forms each person’s real world, at
the same time his virtual world. But it is as if
giving the new “roles” to the modern people.
Every person being the member of the real
world, the physical reality at the same time he
becomes the member of the virtual reality. As
virtual environment has its own conditions,
norms and principles the specific psychology,
the philosophical essence and traditions of this
reality have begun to appear. That is why ac-
cepting the definite behaviors and acting them
the person becomes the member of the virtual
world, at the same time he also adopts the psy-
cho-reality belonging to that environment.

In such situation the human becoming the
part of the virtual environment with his all es-
sence brings his thoughts, outlook, traditions
and customs, as a whole his folklore to the in-
ternet. But it creates the condition ensuring the
communication due to the new opportunities
which is one of the most important needs of the
humanity, at the same time it creates the condi-
tion for appearing folklore activity processes in
virtual environment that it would be right to lo-
ok at it as the incarnation and the fact of self-
expressing need.

We think that here one must mention this
problem from the anthropological view. In ge-
neral, the cultural activity need and passion of
the human take the source from its psychologi-
cal essence directly. In all times and spaces the
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human has felt the necessity of the self-expres-
sing and self-realizing. This need has been ac-
ting today as the most impulsive giver of the
human trying to understand and to express the
world in the mythological period continuously.
Only the decorations (the expression method,
formal signs as language-writing-graphic, etc.)
change, but the emotional needs are constant
and spontaneous. In fact, in the internet sphere
the emotional-psychological calls stand just on
the base of the self-realization. “Internet folklo-
re is well suited to characterize tradition as a
means of social self realization wherein traditi-
ons are viewed as a chain of phenomena, a con-
stant process created by the person and whe-
reby the person influences his life. ...The urge
to create and establish traditions is universal in
its nature. Individuals as well as groups differ
in how successful they are in turning their ex-
perience into tradition. In the case of internet
folklore, we often see the need to make oneself
seen and heard, to add one’s voice to the gene-
ral flood of information, to share personal expe-
riences with other and to establish oneself”
(Koiva and Vesik, 2009, 100).

Naturally, it is clear that as the human
and the communication opportunities exist the
cultural activity potential of the human will
continue incessantly and it will be transform to
the new environments. In fact, today the moti-
vator of quick expanding of internet folklore is
the mentioned factors. Today the internet has
become one of the main places of the new folk-
lore activity. Or in other words, internet is the
main source of the virtual folklore processes.
Transformation of happenings in the real soci-
ety to the internet incessantly gives an opportu-
nity to look at the social-cultural process in the
virtual environment, so to the internet as the
techno-cultural phenomena. That is why today
the internet can be characterized as the most
important place of the folklore where it is trans-
formed, appeared, spread and polished.

In modern period the fast development of
the information-communication technologies
and the created opportunities are observed with
the transformation of social-cultural processes
to the virtual environment, the appearing of the
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new folklore activity tendencies. On the one
hand influencing of the urbanization processes
to the human life style and outlook, on the other
hand the appearing of globalizing, global value
and philosophy, as a whole influences the cul-
ture and the nature of folklore which is the
component part of it. Today’s technological op-
portunities have simplified the transformation
of the social-cultural processes to the virtual en-
vironment so that it has influenced to the form,
content, style, acting means, etc. of folklore
which is one of the main branches of the human
self-expression. As A.Dundes mentions: ...
folklore is not perished, on the contrary it conti-
nues being alive and active in the modern world
according to the development of the spreading
with the help of e-post and internet” (Dundes,
2005, 406). But again it shows that now folklo-
re activity not only has weakened, even it has
become more active and extensive due to the
new technological opportunities. However from
the traditional folklore genres, the voluminous
and large texts the transition to the operative,
laconic, short, mobile expression forms have
happened.

A.Dundes and C.Pagter write that, “stress-
ful ad traumatic events of national or internatio-
nal scope often stimulate the generation of new
folklore — although the new folklore may turn
out to be old folklore in disguise” (Dundes and
Pagter, 1991, 303). Especially in today’s global
information net (the opportunities of the infor-
mation-communication technologies) situation,
when the social media finds the wide spreading
the definite event or the fact globalizing and gai-
ning urgency getting out of the local frames, in
fact, it also secures the other process on the same
information in the parallel form. If the text of the
news is in the centre of the collective reaction
not depending on the social-political, social-eco-
nomical or cultural-spiritual essence, if it influ-
ences some emotional-psychological environ-
ment of the individual or the society, it begins to
attain the additional functions except the first
function.

In our modern time one of the most im-
portant nourishment sources of the new folklore
activity is just the social media. Lately all pro-
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cesses happening in social, economical, politi-
cal, cultural, spiritual life of Azerbaijan (deva-
luation, referendum, Armenia-Azerbaijan Gara-
bag conflict, European games, Formula-1 Ga-
mes, the infrastructure of Baku (daily life prob-
lems), etc.), including the main news of the
world (the tensions happening in the economi-
cal sphere according to the low price of the oil,
the new realities formed in the religious base of
ISIS terror group, the extra-ordinary behaviors
of the young president of the North Korea, the
last events happening between Russia and Uk-
raine, the event of plane between Russia and
Turkey, elections in America (the struggle bet-
ween Hillary Clinton and Donald Tramp)), the
events happened on the ground of the differen-
ces with multi-parameter (life style, outlook, at-
titude to the science and education, etc.) betwe-
en West and East, Christian and Muslim
worlds, being as the news text other news enter
the social nets, forums and blogs from the news
lines, they also enter as the “newslore”. Now
these processes are the modern working mecha-
nisms of the new folklore activity. In this situa-
tion the exceptional role of the social media
shows itself obviously. Because all processes
happening in the social, political, economical
life of the society come to the agenda of the so-
cial media incessantly and the social discussion
becomes the subject of the collective activity on
the ground of the collective reaction. And as a
result it becomes the reason of the news, pictu-
res and caricatures, sayings and paraphrases —
the models expressing the collective thinking.
Entering the information operatively and imme-
diately the internet environment (this process
shows itself with the initiatives of the individu-
al citizens much more than the professional jo-
urnalists) enriches the factual base of the new
folklore activity and it is the most important
problem.

Of course, each news and information do-
esn’t become the subject of the folklore acti-
vity. Here the themes attracting the collective
interest and reaction, the events influencing to
the humanities emotional-psychological world
come to the attention centre directly. Especi-
ally, on the base of the opportunities (picture,
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video, graphics, animation, etc.) given by the
information-communication technologies the
new folklore activity process have been appea-
ring in the quite different form according to the
formation, content, language, style, genre speci-
fication from the previous centuries. Here the
most important and common point is the forma-
tion of the folklore example not depending on
the form, content, formation technology, actua-
lizing place and character basing on the collec-
tive interest and reaction, to tell the truth, orga-
nizing on the base of the collective — common
cultural moulds (folkloric mechanisms). Of co-
urse, the appearing example entering the com-
municative environment and actualizing in this
environment is one of the main conditions. But
as a whole the structure of the internet folklore,
formalization mechanisms, the kind compositi-
on are with multi-parameter and this process
goes on incessantly.

Now the most extensive folklore examp-
les met in the virtual environment are about the
events and realities approaching in the comic
plan. On the one hand having the great enterta-
inment and rest opportunities in the internet, on
the other hand the urbanization and having the
actual, the lasting formation and spreading cha-
racter of the jokes among the folklore genres in
modern period with the influence of some fac-
tors are the cause of meeting the laugh and con-
tents about it in the internet environment.

Among them especially personifying the
reality in the ironic, satirical and ridiculous
form, or approaching to the life in a comic plan
attract the attention. It is true, the laugh — the
factor of being the most important emotional
needs of the human, at the same time the reality
of expressing the psychological ejaculation,
getting out the internal tension assume the im-
portance. Because if any person laughs to the
definite event or exposing that event ridicule
expresses his reaction on the other hand combi-
ning the situation to the collective reaction mo-
dule (photoshoplore, caps) he creates the folk-
lore example. It means this behavior and the
expressed subject, in fact, appears as the reacti-
on of the collective.

From this point of view, especially short
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anecdotes, the caricatures formed with the help
of the technological means, videos have been
spreading. The lasting examples of the internet
folklore have been appearing just on the base of
the laugh models. Naturally, here the opportu-
nities given by the information-communication
technologies play the special role. Because the
internet anecdotes appear not only by the
words, they appear on the base of the picture,
animation, dubbing-in and other technologies.
Here one of the most important points of
attracting attention in the folklore examples
about Albert Einstein in the Azerbaijani langua-
ged virtual space is showing itself as Einstein’s
image personifying the thoughts and feelings of
the collective. This image influencing from the
least daily life situations to the most fundamen-
tal life principles takes part as the wise old man
knowing the language of the society as if sour-
cing from his real historical essence (as the fa-
mous scientist and the philosopher). But this
wisdom doesn’t base only on the severity and
the tough rational logic. Simply he is accepted
not only as the scientist having the universal
knowledge, but at the same time he is also cog-
nized in the status of the old wise man inclu-
ding the folk wisdom. It means Einstein’s out-
ward (his white hair and moustache, his image
as the old man, including his famous comic po-
se showing his tongue) and internal (the famo-
us scientist, physicist) parameters stayed in the
memories from the historical pictures and vi-
ews are the main details taking part in the for-
mation of his folkloric image. Because these
parameters remind the image incarnations of
the Wise Old Man archetype in the traditional
culture psycho-automatically. But it gives a
chance to say that the image of Einstein obser-
ved in the Azerbaijani languaged virtual space
has been organized on the base of the wisdom
conception of the traditional culture. As the
content part of the common Turkic culture in
Azerbaijan culture the conception of the wis-
dom includes not only the wisdom and the strict
aspects, it also includes being trickster and the
comical sides. That is why Einstein’s folkloric
image reminds the well-known joke hero of the
Turkic nations Mullah Nasraddin. According to
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his outward indications being a wise, teacher,
scientist Mullah Nasraddin also attracts the at-
tention with the singularity and comicality of
his behavior: Example 1. “Uzag gohumnansa
sekillerimi like eden dostlarim yaxsidi” —
Translation: “My friends “liking” my photos
are better than the far relatives ). The availab-
le classical example of this saying in Azerbai-
jan folklore is the following: “A nearer neigh-
bor is better than the far relative ”.

In this examples the Azerbaijan nation’s
approaching specification from the comic aspect
to the reality has been reflected in a high level.
By the means of Einstein’s folkloric image the
collective’s outlook, the unexpressed emotional
needs are embodied. Of course, in this case the
satirical and ironical description models of the
reality become urgency: Example 2. “Mar#un 7-
si rayona gedirom. Rohmoato gedanim var” —
Translation: “On the 7" of March | go to the re-
gion. My relative has died”).

Here the fact of some men making the de-
finite pretexts and not congratulating the wo-
men on the eve of the 8" of March is looked
through. This behavior met among the people
very often is criticized with the satiric appro-
ach. The undertone sign to the seriousness of
the woman environment has also taken part he-
re on the same day psychologically.

Such kind of comparisons show that the
folklore examples about Einstein created in the
Azerbaijani languaged virtual space are not the
accidental facts and they have created on the
base of the traditional thinking event, the tradi-
tional models and moulds. Of course, these the-
mes are the more “ephemeral”, they are the mo-
re “traditional” (Fernback, 2003, 33). It means
though the themes coming to the agenda of the
social media convey the temporary image, their
formation moulds are traditional. That is why
the folklore facts appearing in the Azerbaijani
virtual space about Einstein, Plato or Benjamin
Franklin have been organized on the base of the
traditional models.

Of course, it is possible to increase the
number of these examples. Because as in the
whole world in the Azerbaijani languaged vir-
tual environment the folklore processes go on
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very fast and continuously. Generalising all of
them we can mention the followings:

With the influence of globalising, appea-
ring of the global information environment and
some other factors folklore has begun attained
the new meanings according to its essence and
function. The folklore stipulating directly with
the cultural existence of the human has become
the phenomena of the global reaction and com-
munication according to the information-com-
munication technologies in the modern period.
Before the internet appeared folklore becoming
topical in the local geographical boarders ente-
red a new period in the unlimited situation of
the information and it was a cause of the global
folklore proesses formation.

The interactive communication opportuni-
ties of the internet (especially the social net, in
the example of forums and blogs) became a cau-
se of the environment having the incessant folk-
lore processes directly. According to the direct
influence of the social media the events beco-
ming socialized in different places of the world,
appearing of the collective reaction situations to
the problems ensured the formation of the factu-
al base of the new folklore processes.

Continuation of the active folklore pro-
cesses lately in the Azerbaijani languaged virtu-
al space was completed with the appearing of
the new folklore images and models. Though
the image of Albert Einstein has the global tem-
per according to his nature, in the situation of
becoming topical it attains the local character.
Especially, there are topical fun themes in the
environment of the definite age and profession
groups, introducing those themes with the help
of the Einstein’s image becomes a cause of inc-
reasing the level of the comicism.
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AZORBAYCANDILLI VIRTUAL MUHITDO FOLKLORIK DINAMIKA
H.V.Quliyev

Magalads azorbaycandilli virtual mokanda corayan edon yeni folklor proseslari tadgigata calb olunmusdur. Ha-
zirk1 dévrda soharlosmo, globallagsma vo virtuallasma tendensiya vo trendlorinin mévcudlugu soraitinds, folklorun ““iiz-
1izo” linsiyyato asaslanan icra modelindon virtual kommunikasiyaya asaslanan modelina kegidds bas veran doyisikliklo-
rin miiayyanlagdirilmasi, elocs da sifahi madani miihitdan elektron modoni miihits transmissiya zamani xalq biliyinin ta-
zahiir va tacassiim imkanlarmin spesifikasinin yronilmosi miasir folklorsiinasliq elminin garsisinda duran on miihiim
prioritetlordan biridir.

Magalads biitiin bu masalolora azorbaycandilli virtual mokanda meydana golon folklor yaradiciligi zominindos ba-
x1lmig, konkret niimuna kimi Albert Eynsteyn obrazi osasinda izahlar verilmigdir. Qeyd olunmusdur ki, Albert Eynsteyn
son dovrlor azarbaycandilli virtual mokanda yeni folklor obrazi kimi formalasmaqdadir. Homginin mogalods bu obrazin
formalagmasinda istirak edon emosional-psixoloji monalara da digget yetirilmisdir. Burada tizo ¢ixarilmisdir ki, azor-
baycandilli virtual miihitdo gedon folklor proseslori istor forma, istor mozmun, istarso do funksiya baximindan avvalki
dovrlardan tamamils farglonir. Belo ki, agiq informasiya miihiti soraitinds miiasir falsofi-ideoloji konseptlorin, trend va
tendensiyalarin tosiri altinda virtual Azarbaycan folkloru mihitinds yeni mazmunlu atalar sézlari va deyimlar, ananovi
folklor gohramanlarinin ironik va parodik modellari ortaya ¢ixmisdir.

Acar sozlar: virtual folklor, “iiz-tizo” kommunikasiya, azarbaycandilli virtual makan, globallasma, folklor va
texnologiya, newslore, netlore

®OJIbKJIOPHASI IMUHAMUWKA B BUPTYAJIBHOM ABEPBAMI)KAHOSI3BIYHOM CPEJIE
X.B.Ky./uen

B craree mpuBieYeHBI K HCCIEIOBAaHMIO HOBBIE (OJBKIOPHBIE MPOIECCH, MPOUCXOAANINE B asepOaiipkaHo-
SI3BIYHOM BUPTYaJIbHOM IIPOCTpaHCTBe. M3MeHeHne cepsl peau3aliiy 1 UCTIONHEHHs (oNBKIopa (mepexon oT obre-
HUS HaNpsAMYI0 K BUPTYaJbHOMY), IPUBENO K MOSBICHHUIO HOBIIECTB M HHHOBALIMH B CPEACTBAX €ro BBIPAXKECHUSA
(oumdporka B popme citoBa, KapTHHBI, poTorpaduu, rpadhuueckoil MAPKUPOBKH U T.J.), METOJIaX Mepeadn U PAcIpo-
cTpaHeHHs (JIeKTpOHHAsA 1mouTta, SMS, connanbHas ceTh U T.J.), a TAK)KEe HHHOBAIMAM B IUIOCKOCTH CKa3UTENs, TEKCTa
U ayIWTOPHHU, M B LEJIOM IPUBENIO K MEPEXOAy OT TPAAWUIMOHHOTO (OJIBKIOpa K BUPTYyaIbHOMY (OJIBKIOpPY. A 3TO
TIOJIHSIIO PsAA POOJIEM M BOTIPOCOB IEpel HAYKOH, KOTopast u3ydaeT (oJIbKIOp, U B HACTOSIIEE BPEMsI B 3TOM HalpaB-
JICHUU TIPOBOJSITCA CEPhE3HBIE UCCIEIOBAHNUS B PAie MPECTHKHBIX HAYYHBIX EHTPOB IO BCEMY MUPY.

B crarbe Bce 3T BONIPOCH! PaCCMOTPEHBI Ha OCHOBE (DOJIBKIIOPHOTO TBOPUECTBA, BO3HUKILETO B a3zepOaiipkaHo-
S3BI9HOM BHPTYaJIbHOM IIPOCTPAHCTBE, JaHBI OOBACHEHHS Ha KOHKPETHOM IpuMmepe oOpa3za AnmpOepra DWHINTEHHA.
OtmeueHo, uto AnsOepT DWHIITEHH B HOCIEqHee BpeMs B a3epOaiiKaHOS3BIYHOM BHUPTYaJIbHOM HMPOCTPAHCTBE BBI-
CTyIIaeT B Ka4eCcTBE HOBOTO (hOBKIOPHOTO 0Opa3a. B cTaTthe Takxke oOpamaeTrcss BHUIMaHHE Ha SMOIIMOHAIBHO-TICHXO-
JIOTHYECKUE 3HAYEHUS, YIaCTBYIONIHE B (hopMUPOBAaHUH 3TOr0 00pa3a. buto BEIABICHO, 9TO (OIBKIOPHBIE MTPOIECCHI,
MIPOMCXOJIAIINE B a3epOalIKaHOSI3bIYHON BUPTYaJIbHON CpeJie TIOJIHOCTBIO OTIIMYAIOTCS OT MPEABIIYIINX NEPHOI0B KaK
(dopmoii, conepkannem, Tak ¥ ¢GyHKIHeH. [lon BiIMsHEEM COBpeMEHHBIX (PHIOCOPCKO-HICONOrHIECKNX KOHIEIIINH,
TPEH/IOB U TEHJEHIMH B OTKPBITON MHPOPMANMOHHOHN cpejie, MOSBHIIMCH MOCJIOBHIBI M ITOTOBOPKH HOBOTO COJEpIKa-
HUsI, UPOHUYHBIE M IApOJUHHBIE MOJENN TPaJUIUOHHBIX (DOJIBKIOPHBIX T'€POEB B BHUPTYaIbHOW asepOailKaHCKON
(hosBKIIOpHOH cpee.

Knroueesvie cnosa: supmyanvuviii oavkiop, oowjenue auyom K auyy, azepoauo’canos3blyHoe SUPpmMyaibHoe
npocmpancmao, anobanusayus, goavkiop u mexnonozus, newslore, netlore
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